
Tourism industry counts $2513m
cost of 'man-made disaster'

STRUGGLING tourism oper-
ators and industry leaders fear the
reputations of Qantas and Brand
Australia have been damaged at a
time when the sector enters its
vital Christmas booking season.

Yesterday at Mission Beach,
140km south of Cairns, Agnes
Belanger, reservations manager
for Jump the Beach skydiving, said
it was too early to measure the
entire impact of the Qantas drama
on local business.

"The quicker that everything is
sorted out, the better it will be for
everyone the workers, Qantas,
the tourists and for us as well," Ms
Belanger said.

"The quicker we can bring some
tourists back to Australia, the bet-
ter it is for us."

Combined with the strong Aus-
tralian dollar the "man-made dis-
aster" of the Qantas dispute
couldn't have come at a worse
time, said Queensland Tourism
Industry Council chief executive
Daniel Gschwind.

"We're quite aware that our
reputation, along with Qantas's, is
now on notice," Mr Gschwind said.

"We are trading off our repu-
tation as a safe, reliable desti-
nation where you can travel in
comfort and without worries.

"Any threats to that would have
to be viewed with grave concern."

While tourism industry leaders
yesterday said they were breath-
ing a "collective sigh of relief" that

the industrial action had been
terminated, the costs of the chaos
were already being counted.

The Tourism and Transport
Forum estimated losses to the
industry as a result of the dispute
would hit $250 million, about one-
fifth of the damage done by the
summer of natural disasters.

The peak accommodation body
predicted a $10m shortfall due to
cancelled conferences, room
bookings and group business.

However, Accommodation As-
sociation of Australia chief execu-
tive Richard Munro said the long-
term damage to Australia's repu-
tation as a tourist destination was
yet to be measured, and could be
significant. "When you see people
sleeping on benches outside air-
ports, it's not good for Brand Aus-
tralia," Mr Munro said. "People
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Tourism operator Agnes Belanger at Mission Beach yesterday

from other parts of the world won't
book to come here because they
can't get anywhere a very air
travel-dependent country."

He said the pain would prob-
ably be felt not only in holiday
bookings, but also in the lucrative
conference market.

Customer loyalty expert Jana
Bowden, a lecturer in marketing
and management at Macquarie
University, said that travellers'
devotion to Qantas couldbe tested
by the recent debacle.

"This is a service failure that
many customers will find it diffi-
cult to recover from, and this may
break the bonds of commitment
that these customers once had to
Qantas," Dr Bowden said.

She said the Australian tourism
brand would also be damaged, by
association.
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